Share the Fower of aWish

hope, strength, andyjd\ has been suppted ty
a gowing legion of fully trained wlunteers that
nov exceeds 25,000 nationwide, vigig the
Foundation an apprimate 38:1 wlunteerto-staf
ratio that is vital in its dato-day sewice delvery.
In that time, searices hae also reflected the life-
changing impact that a MaekA-Wish experience
has on childrenghilies, referral sources, donors,
sponsors, and entire communitigge Founda-
tion® ultimate vision is that, some ydgeople
everywhere willshae the paver of a wish.

THE PRODUCT
After a child is refered to the aganization, the
Foundation contacts the chiéd€ating ppsician
to detemine if the child is medicafleligible for
a wish. Bgond meeting medical and age criteria
(over 2%2 and under the age of 18 at the time of
referal), the ony other qualifer for Make-A-
Wish sevice is that the child cannotvereceied
a wish from another wishrgnting oganization.
Upon final confrmation of eligibility the
Foundation assigns @lnteer wish team to coor-
dinate the wish-@anting procesf his two-person
wish team visits with the child and asks a simple
question: Olfgu could hae one wish, Wat would
THE MARKET humbe beginnings.The Male-A-Wish Founda it be?As the child lists his or her preferences,
With unmatched depth and quality of\sees, the tion of America has since become one of ththey typically fall into one of four catgories:
Make-A-Wish Foundation, stands alone as thenation§first recipients of the Council of Better¥To go to a &vorite destination
world® premier wish-ganting oganization. Itis the Business Bureausfise Giing Alliance Seal, ¥To fulfill a special role
largest such charity in theontd, with 75 chapters in signifying the Bundatiordadherence to the¥To meet a celebrity or other persohabears
the United States and itstigories and 27 intera-  Alliance® strict, compreheng standards for special signicance to a child
tional afiliates on fve continents. Eary U.S. com- charitalbe accountability With unprecedented ¥To have a gift item or an»perience that will
munity is seved ly a local Male-A-Wish chapter growth in wishes and xenue wer the pastife  provide gift items
The Male-A-Wish Foundation & America, years, the undation is also among the top 10¢
based in PhoeniArizona, prides operational, in the nonprait industiy® leading charitdb list-
financial, training, mamting, and deelopmental ings (Chronide of Philanthopy® OPhilanthrop
guidance and suppioto its US. chapters. Its sis- 4000 NonPrdf Times 100).
ter oganization, Mak-A-Wish Foundation Inter-
national, serves its worldwide affiliatesoutside HISTORY o e
the United States in a similaashion. The Male-A-Wish Foundation was founded in | =
Any child betveen the ages off2and 18 with 1980 after a little bp with leukemia, Chris |
a life-threatening medical condition ynlae eligi-  Greicius, realized his hetfelt wish to become a |-
ble for a wish. Eachear apprximately 25,000 police oficer. Chris rode in a police helicoptéad
children in the United States are diagnosed withis avn uniform custom-made, and is still thepnl |
a life-threatening medical condition that potenhonoray state trooper idrizona histoy. ChrisO |
tially qualifies them for a wishAt the end of its dream meant more thanyaning to him, it even |-
last fiscal year the undation ganted 11,538 he couldrihave knavn that his wish wuld seve
wishes, bringing the nationalgamizatior€wish- as the inspiration for a speciabgp of wlunteers, }'
granting marlet reach to more than 46 percentywho formed an aganization to preide such mag-

6,140 additional wishesere pending. ical experiences for other kids in need.
The Fundation hash&iopped prading mag-
ACHIEVEMENTS ical moments since. Since 1980, dety of the

The Male-A-Wish experience hasltissomed into Foundatior®mission N to gant the wishes of
a global phenomenon that has reached more thahildren with life-threatening medical conditions
127,000 children worldwide since the ganizatior® and thus to enrich the humarmperience with



media (broadcasprint, Intemet, out-
of-home). In addition, proaseé Make-

year about its adtities that, in tun,
sumer impressions.

Another signifcant gatevay to public
awareness comes through Dighiand

Worldwide Outreach forThe Walt

its ovn Make-A-Wish pubic sewice
announcements for xelusive airing

most notaly ABC Television. A direct

generate hundreds of millions of con-

provider of wide-ranging wish resources,

generated ®il over $100 million in BRANDALUES

placement &lue through all major The Male-A-Wish Foundation operates under a
unique, ¥t unversal set of brand qualities aral-v
ues that dehe hav the oganization approaches
A-Wish media outreach generates hurits work. The Male-A-Wish brand is:

dreds of media repts and stories each¥Life-aff irming . The brand focuses on the jof

the wish &perience and understanding thevpo
erful therapeutic alue of the wishgerience
for the child and the entiraily.

¥Child-focused.A wish must be of the child®

expression, not amne®epression in place of
the child.

Disney Compan. Disneg/Hand creates ¥Family-friendly. The wish-ganting eperience

is a family actwvity, involving as manp family
members as pos$ih

through Disng-owned broadcast media, ¥Community-based. National promotion, fund-

raising and outreachfefts suppdrlocal initiatives,
and all wishes are detired ly local wolunteers.

DisneyHand helpsdcilitate the lagest
percentage of MakA-Wish requests;
approaimately 37 percent of all Made
A-Wish eperiences each ear are
Disngy-related.
National coporate panerships add
Once a chapter appres the childwish, the a significant promotional element thatavsthe
wish team warks directy with Foundation stdfto  organizationr®message to reach millions of con
make it come tue . . . to create a magical wistsumers direcyt Through unique and meaningful
experience for the child that will last a lifetime.cause-related magking prgrams, companies are
Every effort is made to include the immediateale to gow their respectie brands \ile simul-
family in the child®wish. taneous} suppoting the Pundatiorresenue
The wish eperience often touches dozens Nand avareness needs.
sometimes hundreds N of peopléwweither help As one of the Mai-A-Wish Foundatior€ead-
coordinate or are diregtlinvolved in the wish. ing national sponsors, UniteAuto Workersb
Some recent@mples include: General Motors has foreprs engged in a fulf
¥Six-yearold Michael, vho wished to be a super-integrated patnership that generates sigoént
hero. During his wish, OBeetleyrescued the avareness and funds, and mamoconnects its
city of Pittshurgh from the Green Gdih while  workforcedirectly with the Male-A-Wish mission.
SpiderMan was on acation. He donned higly  Thousands of AW members, GM empjees, and
low and red costume equipped with a shelGM dealers in communities around the coyntl
mask, boots, gles, and antennae, and set out tisave since personglicommitted to wlunteerism,
stop the dastargiGreen Golin and bring safety fund raising, and wishrgnting.

and peace back to his ciBeetle By rescued a
damsel in distress at the Pitisgh Zoo, sseed RECENT DEVELOPMENTS
the University of Pittslbirgh® Panther mascot A new kind of wish has n@ emeged: the wish
from cetain doom, and restored the city@ter to help.Twelve-yearold Hope vas one of amgw-
suppy. Hundreds cheered as the yoa of ing number of wish kids ko, when askd
Pittsturgh presented Pittsigh©favorite super- to think of themselgs, instinctiely think of
hero with a ky to the city and declared theyda helping others instead. Ninegrold Ben®wish
OBeetle BoDay.O was to design a videcage that wuld be help-
¥Twelve-yearold Hope selflesyl ful to kids like him who hae
set aside traditional requests an cancer N a vay to fight back and
when askd her one tre wish, to relieve some of the pain and
responded with a simple ques stress imolved with treatment.
tion of her evn: OHw mary Seventeen-garold Rankin thought
other children are aiting for about the kids he tutored dail
their wishes?®hen told that after school, and wished for a
155 children in central andest- weelend of camping for the par
em North Carolina had wishes ticipants in his community seice
pending, Hope x@ressed her program. Eighteen-garold Brandi
wish to help her local chapter raise enough fundgshed to delier guardian angel pins to suwors
(more than $1 million) to makthose childreaO of the September 11 attack in Weork City.
wishes come tre. Sadl, Hope passedway Brandi was diagnosed with a life-threatening
before her wish as realizedbut not before medical condition one gabefore the attacks
inspiring thousands in her community to yall riveted the wrld, and the timing as not lost on
behind the cause and ultimatehise more than her She &plained OWhen | got sick, las gien
$1.3 million to mak Hopedream a reality  a lot of guardian angel pins. | beleethey helped
me in ny battle aginst ny illness. | hope these
PROMOTION pins will bring comfot to other people ho
The Foundation launched an annual, nationwideeceved deastating ne's just one da after |
pubic sewice campaign in 1999 that has sinceeceied ny diagnosi€)

¥Focused on human enrichment at all kels.

Wish ganting gves the medical community
another tool to help sick childrerght or cope
with their illnesses, and prmles uplifting epe-
riences to eeryone irvolved in (or imiliar
with) the wish &perience.

THINGS YOU DIDNOT KNOW ABOU

THE MAKE-A-WISH FOUNON

m Wishes are not just for terinally ill chil-
dren. Maiy children viho rece¥e a wish go
on to lead healthier and produtilives
beyond childhood.

m Family income is not a consideration
detemining whether a child is eligie to
receve a wishWishes are @anted rgard-
less of the chilé@ocioeconomic status.

=]

m The oganization fnances its wrk through
individual contritutions, coporate dona-
tions, foundation @nts, and planned gifts.
It recevves no federal, state or localvgm-
ment funding.

m The Male-A-Wish Foundation does not
solicit contritutions aer the phone or door
to-door




